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The mystical Jade Armor is a legendary 
superhero. And now, it is Lan Jun’s turn to be 
Jade Armor. Even she can’t quite believe her 
destiny is to be this epic hero! 

With the help of her friends, Theo and Alisha 
and the mystical Beasticons that accompany 
the Armor, Lan Jun is thrust into a series of 
action-packed adventures. 

Each day, she must contend with both an evil 
array of super villains and the very real 
trials of teenage life. 

THE CHOSEN ONE
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While learning to master her 
new mystical Armor, Jade 
must battle powerful villains.

Even ones who may seem 
ridiculous are no joke – the 
stakes are always high.. 

The Crimson Lord



Shards cause unusual and chaotic 
problems around Ban Tang.

Equal parts funny and perilous, 
this is not your standard super 
villain stuff. 

The Crimson Shards of the Armor



5

The accidental hero 
provides comedic heart, 
as Lan Jun/Jade tries to 
balance her identity as a 
mystical warrior with her 
life as a normal teenage 
girl.
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Family dynamics and 
friendship are key 
components in each 
adventure, punctuated 
with stunning, unique 
battles. 
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• With Jade Armor, Super RTL was second-best kids channel in this slot, 
behind well-established KiKA.

• Among older children, Super RTL ranked 1st, more than, KiKA and Disney 
Channel, respectively.

• Jade Armor enabled Super RTL to increase its market share in the 
children 10 to 13 demo, gaining 0.3 points compared to last year’s results 
in the 5:20 pm slot and increased its audience share among children by 
9%.

• This time slot was the best during the first five months, with an average of 
46,500 children watching per episode.

• The series reached its record week with an average of 64,200 children 
aged 3 to 13.

• Thanks to the series, the channel Jade Armor appealed equally to boys and 
girls.

• Jade Armor increased France 4’s market share compared to the same 
period last year in all demos, especially among children aged 4 to 14 years 
old with a 2.1 points rise in the 10:30 am week-end slot.

• Jade Armor was the best performing programme on France 4 during the 
studied period in the children 4 to 14 with an average of 39,300 children per 
episode, this was more than its two main competitors.

• The show was broadcast during three morning slots, accumulating a total of 
887.5K viewing hours over 215 airings in four first months of broadcast

• .The series slightly appealed more to boys but remained well-balanced in 
terms of gender.
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Jade Armor is a key ratings driver across EMEA among kids YTD
• Ranked Top 3 for Cartoon Network Italy.
• Top 10 in 8 EMEA markets (based on TVR Rank)
• Broadcast across two continents, Europe and Africa/Middle East, 

and in nearly 150 territories.
• The series is available in a multitude of languages.
• Across all territories, the series has recorded 36 million views on 

TV channels, 2.1K minutes watched on YouTube, and 303K views on TikTok.

In Weekdays on ABC ME at 5:30pm, then 6:45am, Jade Armor S1 has 
achieved an average audience of 22K total people and a 20.3% metro share 
in our key demo of children 7-12, which is above the timeslot share 
average when compared with 2023 (14.4%) and 2022 (13.2%).

Jade Armor made its way into the top 30 of all youth programming. When 
focusing specifically on content targeting the 7–12 age group, the series ranks 
even higher, placing in the top 15 on the platform.
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Hong Kong : PCCW / NowTV
In Cantonese
Launch date : December 2023

Danemark : DR
Launch date : August 2024

Hongrie : MTVA
Launch date : February 2024 

French Belgium : RTBF
Launch date : September 2024

Chine : Youku 
In Mandarin 
Launch date : 27 September 2024 



10

Glodener Spatz - Nomination "“Best Animated Series"

Festival national du film d'animation de Rennes – Nomination

Cartoons on the Bay - International Panorama of the Pulcinella awards  
(hors compétition)

Ecran Jeunesse – Luchon - Nomination – Animated series (7 to 9 y.o.)

FESTIVALS



KEY CREATIVES
Chloe Miller • Co-Creator and Director. 

• Director of Emmy nominated 
Angelo Rules. 

• Art Director for Babar and Badou
and Animated Feature Yellowbird

M.J. Offen • Head Writer
• Monster High

• Wellie Wishers

• Script Editor
• Team Dronix

• Lassie

Ghis Pujol

• Co-Director
• Writer and Director of Funan (2018 

Annecy's Cristal)

• Layout artist on Calamity, Childhood 
of Martha Jane Cannary and Long 
Way North 

Denis Do
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PRESS RELEASES
“Jade Armor” is a mix of 

French, North American, and 
Asian concepts to appeal to 

global audiences.”
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PRESS RELEASES

“TeamTo animated show 
JADE ARMOR has a strong 
female representation in its 

creative team and main 
characters, including the 

teenage heroine and her two 
buttkicking Kung-fu master 

grandmothers.”
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POTENTIAL MERCHANDISING

Style guide selection
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COMMUNICATION CAMPAIGN
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SEASON 2 
IN PRODUCTION

Deliveries completed 

by Q3 2025

26 x 22 minutes



Contacts: corinne.kouper@teamto.com

mailto:corinne.kouper@teamto.com
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